Opening Hours
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1000 - 1800

Fair Dates
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19-21/6/2025

22 /6 /2025 1000 - 1700

Participation Fee 2R&RB

*Shell booths are available with a

minimum requirement of 9 square

metres, including partitions, carpet,

fascia with company name, 1 table, 3

chairs, 4 spotlights and 1 waste basket.
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*Raw space is available with a minimum requirement of
36 square metres.
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To protect you, your fellow exhibitors and our visitors, insurance cover to comply
with the Conditions has been arranged on your behalf as a “Participating Exhibitor”
under the Insurance Policy issued to Informa Markets Asia Limited. By providing
satisfactory evidence of adequate alternative General Liability insurance cover,
you will be entitled fo a credit in respect of the insurance participation fee. See
Condition 17 of the Conditions for details.
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Web Membership 4B S EEFE

A one-off web membership fee of US$350, which is
irrevocable andnon-transferable forJewelleryNet, isvalid
from 1 April 2025 to 31 March 2026. Any postponement
or cancellation of the Event shall not affect the web
membership subscription. Web membership fee entitles
members to upload their company and product profile
to their designated showroom as well as to take part the
promotional activities for the Event. Clients of Informa’s
Hong Kong or Istanbul jewellery events who have paid
in full and whose web membership is valid until 30 June
2025 are exempted from the web memibership fee.
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For more information, please visit sEi&E R 2IE
https://JewelleryNet.com

Advertising & Sponsorship FE&RER

Contact our international sales network to learn how
to further enhance your company’s exposure through
JGA’s Visitor Guide, official website, onsite advertising
and sponsorship, and other marketing opportunities.
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KEEERHE KEHPETFES

i
M

JNA il

Sales Network by Countries / Regions
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Hong Kong &i#

T +852 3709 4991

C Sales Department, Jewellery Fairs
E salesjgf@informa.com

China HE

T +862086660158

C Ms Ruby Hu

E info-china@informa.com

Germany, Austria and Switzerlai
=, BEtffniELT

T +49721 384 1881

C Mrs Elizabeth Dobelmann

E liz@dobelmann.com

India EJE

T +91 95588 88036

C Mr Siddharth Parakh

E Siddharth.Parakh@informa.com

Italy X7

T +39024851 7853
C Mr Mauro Arati

E info@studioarati.it

Japan HZ

T +81 35296 1020

C Ms Hiromi Sakurai

E info@japanjewelleryfair.com

Korea §2E]

T +82267155400

C Ms Sue Seo

E Sue.Seo@informa.com

Taiwan &i&

T +8862 2738 3898
C Ms Rita Hung
E info.salestw@informa.com

Thailand %=E

T +66 63796 5464

C Ms Thitima Sriutharawong
E thitima.s@informa.com

Turkiye THE

T +90 549 4540027

C Mr Volkan Adakan
E \olkan.Adakan@informma.com

-
USA =]
T +1 347 906 4693 VU ' ¢ 8
C Ms Bonnie Chan ' g TN & “ ”
E Bonnie.Chan@informa.com ' & s SR

Organiser
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@ informa markets
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CONNECTING THE ™

JEWELLERY WORLD
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19 - 22/6/2025

Hong Kong Convention and Exhibition Centre
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Asia’s Number One Mid-year Jewellery Event
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Asia’ 1 Mid-year Jewell
\

sia’s No.1 Mid-year Jewellery E
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With dedicated marketplaces designed to cater to trade buyers, Jewellery & Gem ASIA Hong Kong (JGA) offers
an extensive selection of finished jewellery and loose precious materials spanning a diverse spectrum of styles,

qualities and price points, as well as the latest equipment and tools, packaging solutions, and technological
advancements in the industry.
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Promote your company and build your
brand among buyers from Asia and beyond
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Get engaged with trade buyers including dyssey gﬁﬁ 2.0
retailers, wholesalers, distributors,

manufacturers, importers/exporters,
designers and more
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BT AR RGBS/ H OB RETEE From Shell To Market:

The Fascinating Life Of Pearls
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Generate buzz for your latest products
infroductions
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Capitalise on Hong Kong's position as
the beating heart of the global jewellery
trade and a free port
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CORE Pavilion [REE Fine Design / Fine Gem Pavilion %% /| EAfEMm

PRVILION PAVILIOND

C FINE DESIGN C FINE GEM

Feature the finest collections of Hong Showcase one-of-a-kind handcrafted Present renowned jewellers’ fine
Kong’s major jewellery manufacturers pieces from the most prestigious diamonds and rare gemstones in
EREAFENENEAREENKE names in the world of high jewellery premium quality
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Exhibitors S @& Buyers E& Pavilions EREEEE

Don’t miss out on the chance
to grow your business at JGA.
Book your booth now!
SRR, TEJCA LR BB ETS,
sARNTEET R AL !

BOOKING FORM

A total of 22,892 visitors attended JGA in 2024,
with a high satisfaction rate of 8.2.
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By Geographical Location #&ith[E 5358

A vast maijority of visitors are likely to
revisit JGA in 2025
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3.4%
Neutral F32
el 94.6%
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Outside n Extremely likely
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Not likely/
Not at all likely
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By Company Business Nature -
BAREBEESE
TrodBing/ 'r&pO”?r/DE.XP%”?r/ “I have been coming here for nearly 25 years. |
y e%rﬁg/eﬁnu/éiéﬁjg; _ 35.3% have formed lasting relationships, and | am very
RIS ' comfortable with that. The June show is ideal for us
Manufacturer/Supplier/Wholesaler 24.7% ’?che” glrlé) \?g#rs.‘ o
HER/LERMES o hori) dos “eason “For us, this show is very
Retaller/Department Store/ We like to stay six important. It is important fo
Online Shop/eTailer 15.5% months ahead maintain continuity in this
SEB/RELR)/BLBE/EFRER RIEanagy  morket andif’s really good
Jewellerv Desianer 5&§5$ Tf'éﬁliﬁ,] to meet our dealers again as
n{%iw%rgm 9.7% o iJ‘“‘E;ZE soon as possible. It's a great
e BB, MRS opportunity, and we reall
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Private Jewellery Collector - 63% (EIARRS ke B thank (Informa).
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Gem Laboratory/Gemmologist I 2 5% Robert Flude Q@%gﬁﬁﬁkﬁd‘ﬁiﬁﬁgﬂ
EREETL/ERER o President 483 ik
Martin Binder -
Others = Leonardo Meini
Htr 31']% ol L 11 Jeweler (USKED) Owner BE

Meini Gioielli Sl (Italy = AF)

Source: Data from JGA 2024 visitor registration and post-event survey
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